
» Be realistic about expectations. The 
blank slate of summer might entice you 
to be overambitious in your planning. 
Putting too many things on your wish 
list can not only add stress to your life, it 
can aff ect the people in your life. Adjust 
your expectations to be sure they are 
achievable and don’t leave your family or 
friends in the dust. 

» Create a self-improvement plan. 
There’s no reason to wait until the New 
Year starts to make some improvements. 
Whether getting into shape or learning 
a new skill, perhaps the slower pace of 
summer can be the time to come up 
with a strategy for reaching some self-
improvement goals.

» Volunteer. Finding a way to give back 
to the community is good for all parties 
involved. It builds your connection with 
your community and puts your own 
issues into perspective. And there’s 

nothing that says that the volunteering 
needs to stop once summer is over. Keep 
those connections going as the weather 
cools and watch the benefi ts grow.

 » Tackle projects. If your summer 
schedule allows, why not knock out 
some home-improvement projects that 
might otherwise hang over your head as 
life picks back up again in the fall.

» Take time to unplug. Perhaps one of 
the most natural things that transpires 
in the summer is the desire to step back 
from the pace of life. Make plans to 
refresh and reenergize by getting out in 
nature, leaving your phone and computer 
behind for a few days, and letting 
yourself disconnect and relax. 

Before the days of summer slip away, 
make some plans to maximize your time 
with activities that enrich your days and 
the lives of those around you.

If your summers often end with “I wish I would have…,” then try some of 

these tips to make the most of the summer days.

Make the Most of Summer
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Quotes to Live By

“I am not a product of my 
circumstances. I am a 
product of my decisions.”
—STEPHEN COVEY

“Education costs 
money. But then so 
does ignorance.”
 —SIR CLAUS MOSER

“Motivation is what gets 
you started. Habit is 
what keeps you going.”
—JIM RYUN
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Point of Sale
Direct-mail marketing remains 
an eff ective way to promote 
any business. But have you 
considered the direct marketing 
you do to customers who 
will eventually walk through 
your front doors? Position 
your company as the answer 
to any problem by displaying 
strategically placed point-of-
sale pieces such as rack cards, 
sell sheets, and table tents to 
remind your customers of all 
your company has to off er. Our 
printing fi rm can help create 
powerful point-of-sale marketing 
that does the selling for you. 

Stay Hydrated
Here are some things to be aware of when it comes to dehydration.

»  Drink throughout the day, and don’t just wait until you are thirsty. 

»  Keep water within easy reach day and night. Start your day with an eight-
ounce glass of water to replenish liquids lost while sleeping.

»  Don’t skip meals. Most of your fl uid intake happens during regular meals. Eat 
a balanced diet that includes many fruits and vegetables. They contain large 
amounts of water, salt, and vitamins that can help prevent dehydration.

»  Electrolytes need to be replaced when lost. Regular meals can help keep 
your levels steady. But sports drinks, gels, even candies can be used to raise 
levels during times of extreme exertion.

»  Severe dehydration can lead to heatstroke. Low levels of fl uids in the body 
mean a person can’t sweat, and their internal body temperature can rise to 
dangerously high levels.

»  Research. Spend time getting to 
know your destination before you 
arrive. Beyond making plans for which 
attractions to visit, be sure you have an 
idea of which 
parts of town 
are safe and 
which should be 
avoided. It is also 
wise to make a list 
of who to call in an 
emergency—the 
nearest embassy 
(if traveling 
abroad), police 
station, or other 
local emergency 
departments.

»  Discretion. Try to blend in as 
much as you can. People who look 
like they’re from out of town can be 
especially vulnerable to crime. Choose 
inconspicuous clothing and be discreet 
when looking at maps. Consider 
purchasing gear that will protect your 
travel documents and money.

»  Documents. Scan your driver’s 
license, passport, or other identifi cation 
documents and save them online. Print 
several hard copies and keep them in a 

safe place separate 
from the original 
documents. This 
way, if something 
happens to your 
original documents, 
you will have 
access to copies 
that will make it 
easier to get home.

»  Updates. 
Whether you’re 

headed for a one-night camping trip 
or a fi ve-week international expedition, 
leave a copy of your itinerary with family 
or friends and check in regularly so they 
know you are where you said you’d be. 

Knowing you’ve done the best you 
can to stay safe can make traveling an 
exhilarating experience. Take time to 
protect yourself and enjoy the adventure!

4 Travel Tips to Stay Safe
Leaving the comforts of home can lead to some unique situations. Here are 

some tips to improve your safety while traveling domestically or abroad.

Company Printing   •  3419 Knickerbocker Rd  •  San Angelo, Texas   •  325-949-9941

Lorenzo Lasater



Customer 
Involvement
After eating an unsatisfactory 
meal on a Virgin Atlantic fl ight, a 
passenger from fi rst class wrote 
a letter describing his experience 
to airline owner Richard Branson. 
Branson said, “At Virgin, we think 
that if we address a complaint well, 
and even involve the customer in 
the solution, it brings customers 
closer to our brand.” So that’s 
just what he did. The passenger 
was invited to assist Virgin in 
overhauling its menu and was 
later asked to be part of the board 
for the airline’s culinary council. 
The airline was able to win over a 
dissatisfi ed customer and improve 
its service to future customers.

One area of marketing that has the power to impact sales but is 

often overlooked is the marketing that is done within the walls of your 

business. Be proactive and consider these point-of-sale ideas to grab 

attention and drive sales:

Point-of-Sale Power

» Showcase special promotions. If 
your company is running a sale on a 
particular product or service, consider 
placing a table tent at the front 
counter to call attention to your sale.

» Draw attention to lesser-known 
off erings. A display of rack cards 
detailing some of your company’s 
more obscure products or services 
lets customers know you off er a 
depth of solutions to meet a variety of 
needs.

» Encourage repeat business. When 
handing your customer their sales 
receipt, include a simple, well-
designed sell sheet that features a 
discount on a future purchase or an 
invitation to complete a survey for a 
chance to win a discounted product or 
service. 

There are so many ways to entice your 
customers while they visit your retail 
space. Let our team work on creating 
a set of printed point-of-sale pieces 
that will encourage repeat business 
and keep your company front-of-mind 
for your customers.

1. What species of fi sh is also 
known as kippers?

2. How many British monarchs have 
there been since 1900?

3. What distinctive feature does a 
Manx cat have?

4. What did the ancient Aztecs use 
as currency?

1) Herring  2) Six  3) It has no tail.  4) Cocoa beans

trivia

Top Ten
All-Time Most-Checked-Out Books 

at the New York Public Library

Gutenberg’s Army©

 1. The Snowy Day by Ezra Jack Keats
 2.  The Cat in the Hat by Dr. Seuss
 3. 1984 by George Orwell
 4. Where the Wild Things Are by Maurice Sendak
 5. To Kill a Mockingbird by Harper Lee
 6. Charlotte’s Web by E.B. White
 7. Fahrenheit 451 by Ray Bradbury
 8. How to Win Friends and Infl uence People
    by Dale Carnegie
 9. Harry Potter and the Sorcerer’s Stone
         by J.K. Rowling
 10. The Very Hungry Caterpillar by Eric Carle So
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Born in Hillingdon, Greater London, James Corden spent his growing-up years in Hazlemere, 
Buckinghamshire, where he and his two sisters lived with their mom and dad. His acting career began at 
the age of 18 and included stage and television. He has gone on to play roles in a variety of TV shows and 
movies, and in 2008 won a BAFTA for Best Male Comedy Performance for his role in Gavin and Stacey and a 
Tony Award for Best Performance by a Leading Actor for his part in One Man, Two Guvnors. In 2015, Corden 
began hosting The Late Late Show and is perhaps best known for his sketch “Carpool Karaoke.”

Caprese Pasta Salad
1/2 pound small shaped pasta, such as orecchiette,
      farfalle, or campanelle
1 tablespoon + 1/2 teaspoon kosher salt
1/3 cup olive oil
3 to 5 garlic cloves, minced
1 teaspoon freshly ground pepper
1 pound (3 cups) cherry or grape tomatoes, halved
8 ounces mozzarella, torn
10 large fresh basil leaves, torn

Cook pasta in large pot with 1 Tbsp kosher salt. While 
pasta is cooking, stir together oil, minced garlic, pepper, 
and ½ teaspoon kosher salt in a large serving bowl. When 
pasta is done, drain it and add to the bowl with the olive 
oil. Stir to coat. While pasta is cooling, slice the mozzarella 
in pieces about the size of a nickel. Toss pasta a couple of 
times, then add the cheese. Slice tomatoes in half, and tear 
the basil leaves, adding each as you go. Give everything a 
quick stir to coat it in the olive oil, then chill. Serve cold.
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